




Pay TV Growth

Strong Sub Growth will continue in F’08

Showtime’s Dexter – Season 2 (September)

Free Preview – Shaw, Bell ExpressVu and 
Telcos (November 9-11) 

Launch of HD2 – Star Choice



Kids TV : Lots of Opportunity  

A strategic relationship with Nickelodeon

Advertising food to Kids: realignment and new ideas

Multiplatform content matures 

Treehouse: Canada’s strongest preschool brand

Developing new audiences for YTV



A Strategic Relationship with Nickelodeon

Exclusive broadcast of key Nickelodeon and Nick Jr.
content

Closer branding ties between Nickelodeon and YTV

Major thrust behind new Nickelodeon programs               
(e.g. The Naked Brothers Band)



Advertising Food to Kids: 
Realignment & New Ideas

Childhood Obesity continues to be a major health concern

Corus is committed to educating and informing kids about healthy 
lifestyles

Minister of Health responded to the Standing Committee’s Report on 
Childhood Obesity saying no regulatory action is recommended

Canadian efforts are positive:  Long Live Kids, the Canadian 
Children’s Food & Beverage Ad Initiative, and ParticipACTION
relaunch

Kids ad upfront in the U.S. is showing growth

Manufacturers are promoting a different (and often reformulated) 
product mix and positive messages about healthy, active living to 
kids



Multiplatform Content Matures 

Corus has created a Content Hub combining its animation studio and 
interactive production into a single focused unit

Interactivity is no longer an afterthought but rather an integral part of content 
development

This content is delivered through our broadcast brands, websites, and 
gaming activities

Complementary content experiences engage audiences across all platforms 
and deliver focused results for ad partners

Broadband Video

Broadcast

E-Cards

Wireless



Driving the value equationDriving the value equation

Treehouse: 
Canada’s Strongest Preschool Brand

Treehouse delivers the best of preschool content to kids and families –
with overwhelming market share and brand recognition

Mobile    DVD

Website

Live ShowsElectronic Sell Through

Cable VOD



Developing New Audiences for YTV  

Fall schedule balances Kids ratings success with 
increased focus on Co-View and Adult audiences

YTV’s Get Real! brand unites Family
reality-based programming after 7 p.m.

Fox’s hit Futurama joins 
YTV favourite Pinky and the Brain at 9 p.m.

Family/Co-View Primetime



In Conclusion

Corus TV remains well positioned:

Strong programming

Early season marketing thrust in Pay TV

Expanding distribution

New service launches

Expense control



Investor DayInvestor Day
September 26, 2007September 26, 2007

Financial OverviewFinancial Overview



Financial Priorities Recap - 2007

Improve Operating Margins & EarningsImprove Operating Margins & Earnings

Improved
Total Shareholder

Return

Increase Dividend

Repurchase Shares

Increase Share Price



Financial Priorities 2007 
– Progress Report

Dividend increased from $0.86 to $1.00 per share
Up 16%

Dividend Yield increased from 0.6% to 2.2%

1 million shares acquired through NCIB

Share Price:     August 31, 2006 $38.63
August 31, 2007 $48.83
Up 26%

Free Cash Flow of approximately $95 million 
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Net Debt to EBITDA

Sept. 1, 1999 – Aug. 31, 2007
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Corus has a Strong Balance SheetCorus has a Strong Balance Sheet



Share Price Performance vs. Peers

Strong Year-Over-Year GrowthStrong Year-Over-Year Growth

5

10

15

20

25

30

35

40

45

50

55

Sep-06

Nov-06

Jan-07

M
ar-07

M
ay-07

Jul-07

Sep-07

C
lo

si
ng

 S
ha

re
 P

ric
e 

$ 
(T

SX
)

Corus Astral AAC CanWest TVA

Corus
+ 26%

(1) Sept’06 – AAC Takeover Speculation Begins 
(2) CanWest/Goldman Sachs bid of $53/AAC share announced Jan 10’07
(3) AAC delisted from TSX Aug 16’07 

(1)

(2) (3)



Share Price Performance vs. Peers (VWAP)

(1) AAC VWAP based on the period from September 1, 2006 to August 16, 2007
(last trading day before delisting)

Strong Year-Over-Year GrowthStrong Year-Over-Year Growth
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Market Valuation of Corus

Current Value Based on Street Consensus for 2008:

Target Share Price
Range Consensus
$47.50-$59.00 $55.38

EBITDA
Range ($M) Consensus ($M)

TV $195 - $206 $200
Radio $  76 - $  84 $  80
Nelvana Enterprises $    1 - $  12 $    6

Consolidated $254 - $269 $263



Nelvana: Then & Now

2000 2007

# of Episodes 
Produced  (250)

Size of Library 
(1,400)

EBITDA

Corus 
Requirements  (125)

Size of Library 
(3,000)

Cash Flow

Value MeasuresValue Measures



Nelvana: Then & Now

2000 2007
Broadcast Licences

Canadian Dollar $0.65

Tax Credits

Merchandise Revenue

Canadian Dollar $0.95

Tax Credits

TV Conditions of Licence

Launch of New 
International TV 
Channels

Ability to Exploit New 
Platforms

Value DriversValue Drivers

The World Still Needs Good ContentThe World Still Needs Good Content



Financial Priorities - 2008

Continue to Repurchase Shares and Renew 
NCIB

Maintain a Dividend Yield in Excess of 2%



Financial Guidance - 2008

Consolidated EBITDA     $250 to $260 million

Free Cash Flow $90 to $110 million

Consolidated EBITDA     $250 to $260 million

Free Cash Flow $90 to $110 million



Policy Reviews

Overlapping timelines but with no real impact in fiscal 2008

Diversity Process:
Oral hearing ended Friday, September 21
Final comments deadline extended to Friday, October 12
The timing of the new policy release is unclear. Chair has stated he 
wants it before the January 28, 2008 policy review hearing.

CTF public hearing – timing TBA

BDU and Specialty TV/Pay Regulations Review:
First round of filings due on Friday, October 9
Reply comments due on Monday, November 5
Public hearing starts on Monday, January 28, 2008
New policy by the end of June 2008
Impacts to be felt from 2009 (licence renewals) to 2013 (digital
migration rules)




